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Financial Sustainability of Housing Finance Companies in India

T 1 Shaikh Irshad Wajid : . .
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:}BSTRMT

nanclal Sustainability ' ieve mare sustatnable future for all and to

S““_Iimmf D""‘-"‘"Ptﬂif:t‘::ﬁ;;rfsgf;mli&l‘:h:ﬂe developed in the Puﬁl 22015 development agenda

SDG's arc a collection of 17 interlinked global gonls set up in 2015 by the United Nations Creneral .-'\.--.-.l'." I'-_

Financial sustainability of corporation/comguinies is utmost important for any country in order 1o JUppS

f‘“"“’}f","ms SDG's, Financial sustainability can be mhhmdl by the :fr-:pﬂr::ﬂ if HT;:-hr-:i; :'[ﬂrj
ceessibility to capital (2 i and (4) Planning. Under this research paper § 1iares

Smmhﬂi[y of h;“i“; gi'm':“wh“l}‘ ol lim i lhldﬂd[ and researcher I:_.uh tried 10 show the |.n...:_:‘|._||

Sustainability of housing finance companies in India. To study financial sustainability rescarcher h-r qlurm-.,-:.

various ratios of selected sample housing finance companies and trics 1o analyse that housing finance ¢ '.*.m'f.q.' ot

are financial sustainable or not. For studying financial sustainability following ratios arc aIIIiJI.iIh Per Share

Ratios, Margin Ratios, Return Ratios, Liquidity Ratios, Leverage Ratios Turmnover Ratios, _hru-_.:-1h Ratios,

Valuation Ratios. Researcher has considered § years for the study period that is from 2017-2021. Sample

"‘“i"l. finance companies are taken on the basis of market capitalization. Top 10 h-'ILI:'.J_I}_;‘ finahice cOMpPAnies

are considered on the basis of market capitalization value. It is found that many housing finance companies are “\

financial sustainable on the basis of selected ratios for the study period.

Keywords: Financial Sustainability, Housing Finance Companies, Financial Ratios

L INTRODUCTION - :

ousing sector boost the economy because of its linkages to many other sectors directly, Government alwitys
tries 10 push housing sector to have accessibility of house to all in the economy and this sector also _r'.c,ps o
achieve few SDG's, Housing finance companies are playing very important role in fnancial system. t:mnc!.\[
HJS!EL‘!E.I..‘I‘.'_II}' of [musmg finance companies leads to financial sustainability of whole I]na:‘.—.‘:f! eygiem o1 2
country. In India we have various regulatory bodies regulating and controlling housing finance sector.
Regulatory and controlling bodies like RBI, NHB are framing policies and giving guidelines from time to time
to smooth running to this sector. There are many Housing Finance companies which comes under the category
of Non-Banking Financial Companies (NBFC's). Many housing finance companics are listed on stock
exchanges. These housing finance companies provides finance to the individual and developers for housing
sector. Growth of Housing finance companies means growth of housing sector and ultimately growth of
economy therefor these companies must always be financial viable and sustainable. sustainability of housing
finance companics can be understood with their business strategy, planning, accessibility to capital and
profitability. Financial sustainability of companies can be explained through their financial performance of past
vears' financial data. Leverage ratio, tumover ratio, profitability ratio, growth ratio, valuation ration, Margin
ratio etc. can help to understand the sustainability of any commercial organisations. ||

2. REVIEW OF LITERATURE

Maheshwari. S. (2010), have assessed “Financial Performance of Paper Industry in India™ for 10 (ten) years
from 1997-98 to 2006-07. Ratio analysis, Trend Analysis ctc. financial analysis methods were used for the
study. Altman’s Z score model was used for analysing the financial strength of the firm, which revealed that
financial health of certain paper corporations falls in unhealthy sector. Similarly, it was perceived from the
study that there is a undesirable association amongst the inventory tumover ratio (ITR) and debtor turnover ratio
(DTR). Pratibha P. K., C. Krishnan (2018), has analysed the financial processes of Housing Finance
Companies and schedule commercial banks in India and estimated their reasonable progress. The HFC’s have
augmented in number from 46 establishments in 2004-2005 to 71 establishments in 2015-2016.Als0, the
number of housing loans allowance given by Schedule commercial banks and Housing Finance Companies
have increased. Numerically, Commercial banks have condensed in terms of market shares when linked with
HFC's RBI Bulletin (2007), examined the performance of 1064 Government public limited establishments
during 2005- 06 reliant on on their inspected yearly report closed during april 2005 to march 2006, The
solidified significances of the analysis uncovered constant enhancement in the performance of the corporations
saw with development in sales, assessments of production, gross profit afier tax, profits reserved and net worth
in 2005-06 when compared with 2004-05. Batra, Vibha (2009), scrutinized the expansion implications in the

accomplish

—_




! ISSN Online: 14564917
Texwe 2021) UGC CARE AFFROVED JOURNAL
FINANCE ———
HDFC LTy
L AVERAGE H.a“ A p\LRL . 8 13 ’ 22
62) 18291 9T | e i
‘I“ “& !\’tt*n‘ T | 9 11]2%
[ ROy ) S ot B4 wleg Plncs Compenie
|—Snlog | N | Meeds | ety | Merw | wesr |
2833 o AT, .
W--—%ﬁ—ﬂﬂ_—__ agnte 1 813 [ noe |
FNANCHLTD 1962 4.0 25,04 2279 .00 |
IRST : — ]
FINANCE .M -___lﬂ'llf 175,81 |. 173,86 85,82 |
CAN FIN 6.4 2644 ’ _}ii_ BE A T
HUDCO 2501 Q2.4 29 | B9 | a4 |
L ot} E : —
wﬂlﬂhnﬁmﬂgmm A9 BERL 3132 41 85 %17 |
PNB HOUSING ' ————— —
- FINANCE 5.4 244213 3350184 280026 | NA '
AAVAS ' i | =5
FINANCIERS LTD 76.22 1, 478.10 1,226.76 R64.57 MNA .
LIC HOUSING y
FINANCE 16,83 11.26 20.82 19 .87 21.22
HDFC 37.51 40,69 1305 T TR
| AVERAGE 21.36 2081 492233 406.722 186,085 |

7. REFERENCES

1. Bell, -Tmnl:. Jm Masoka, and Steve Zimmerman, Nonprofit Sustainability: Making Strategic Decisions foe
Fimancial Viability, San Francisco: Jossey-Bass, 2010,

2. Bennett, Roger, and Sharmila Savani, “Surviving Mission Drift: How Charities Can Tum Dependence on
Government Contract Funding to Their Own Advantage,” Nonprofit Management and Leadership, Vol. 22,
Na. 2, pp. 217-231, Winter 2011.

3. Gremtmakers for Effective Organizations, How Can We Be More Supportive of Nonprofit Financial
Sustinability? Available at: hllps:-ffww.gmﬁmdm.wg&mmu‘ccs.‘hnw-cm—wt-bc—mcmswﬂwof-
nonprofit-financial-sustainability-662, (2014).

4 Koob, A, Ingulfsen, I ad Tolson, B. Facilitating Financial Sustainability: Funder Approaches to

ﬁ

Facilitating Cs0 Financial Sustainability, (2018c), Available

at:
https://www. issuelab.org/resources 30587/303 B7.pdf

5 Renoir, M. and Guttentag, M. Facilitating Financial Sustainability: Understanding the Drivers of CS0
Financial Sustainability, (2018b). Available at: hitps:/www.issuelab.org resources 30388/ 30588 pdf

4 Siddiguee, Mohammad Moniruzzaman, Hossain, Molammad Farhad, and Islam, K. M. Zahidul: Asset
securitization in Bangladesh: practices and umpediments, The Cost amd Management, Vol XXXV, no 2,
March- April, pp 19-38, (2006

7. SuswinAbility, Buried Treasure: Uncovering the Busimess Cuse for Sustamability. SustainAbility, London,
(2001).

J i ! [ naLvinati { the relationships among social

% Ullmann, A. Data i search of a theory: A crilical exanunation o s amon i

performance, social disclosure, and economic performance. Academy of Management Review 10, 340-377,
(1985)

9. Vance, S.C. Are socially responsible corporations good investment risks? Acadgmy of Management Review
(August), 18-24, (1975).

oot A IBREL
i et THEL, Plllh"‘“'m'

-



dlnmversity of Humbai

INSTITUTE OF DISTANCE AND OPEN LEARNING

R

00000[1{ om' :‘)08

"-B..a:lullu: | "' m“"
A. E. Katsekar Collegt ST anage

Mallasopars (W, Tal. V' ), Uist. Palghacxi0¥203




T.Y.8.COM
SEMESTER -V (CBCS)
EXPORT MARKETING
. PAPER-I

SUBJECT CODE: 23116




+ UNIVERSITY OF MUMBAI

Dr. Suhas Pednckar \

Vice Chancellor
University of Mumbai, Mumbai

Prof. Ravindra D. Kulkarni Prof. Prakash Mahanyg,
Pro Viee«Chancellor, Direetor,
University of Mumbai IDOL, University of Mumby;i

oA AT MERC. . . - : Ms. Rajashri Pandit ﬁ

Assistant Professor (Economics)
IDOL, University of Mumbai,
Vidvanagari, Santacruz (E), Mumbai.

: Mr. Sambhaji Shivaji Shinde
Assistant Professor,

IDOL, University of Mumbai,
Vidvanagari, Santacruz (), Mumbai.
:5. Dr. Vishnu Nivrutti Yaday

Principal, S.N. College of Arts and Commeree.
Bhayander cast - 401105

CMA (Dr.) Tushar Balkrishna Raut

St.GonS'lEo Garcia College of Arts and Commerce,
Vasai Maharashtra 401202

shad Wajid Shaikh
s, M.B.Harris College of Arts,
. isekar College of Commerce and Management, Nallasopara
- _ m Trivedi

alo Garcra College of Arts and Commerce,
shtra 401202

sh Rana
'*1: college of Arts
€ience, Shastri Nagar,




| CONTENTS

Chapter No

Title
Page No.
Module 1
Lo Export Marketing ~ Lo, I
2. BExport Marketung < W, -
30 Enport Marketing = W oo 20
Module 2
hthmummrk TS Rl NUEnE <L i 20
. ._ 20T EXPOTt Marketing = Il .....cooersmmennesssmissssssssossssssssasseasess 38
P for EXport Marketing - I ....u.uveerecesceesesssesssssesssssssssnes 46
Module 3
4
e | I T 62
T s s s 69
Module 4
T e T 78
.89
1 S S PR P REI SUDR R CR, 108



e - — . : N INGs
INSTITUTE OF DISTANCE AND OPEN L \R!
LNIVERSITY OF MUMBAL
OFFERS FOLL OWING COL RSES

'‘ROFESSIONAL PROGRAMME IRADITIONAL PROC ;RAMMES
R - I|'. \ c MAm | I'._1*|l‘|-1'

* § AIA I SR ilogy
L Rse Computon soene | ::‘ \“"\\11 N e i 00
AR 1 A SO ML VIATIOS TR vin | COTITHICS
SNBSS ompuicr s SYRNTTRY ATHLLL 11 MAmM I dueation
SMCA o A Himdh 12 MAm Palieal Sacncy

ot (DN

L Dyplomain Finam pl Manageme
A fanapement (DORA)

> Iploma m Operahing Rescaelim

nSHos

P Az . i

_‘F_

Brel e, ‘ -
- MesWMeowmWnm




Cniversity of Humbay

INSTITUTE OF DISTANCE AND OPEN LEARNING

LTI T i

lcom® ]6 G







¢ UNIVERSITY OF MUMBAI

Dr. Suhas Pednekar
Viee Chancellor
Unuversity of Mumbai, Mumbat
Iraf, Prakash Maloaowae
Prof. Ravindra I, Kulkarni ol

{l.‘"‘ ? wr;‘-!;-‘l:f:::;] 1DOL, University of Mumbai
aversly O

’ Programme Co- : Ms. Rajashri Pandit

ordinator Assistant Professor (Economics)
1IDOL, Umiversity of Mumbai,
Vidvanagan, Suntacruz (15), Mumba.

Course Co-ordinator  : Mr. Sambhaji Shivaji Shinde

and Editor Assistamt Professor,

IDOL, University of Mumbai,
Vidyanagan, Santacruz (15), Mumbai,

¢ Dr. Vishnu Nivrutti Yadav
Principal. S.N. College of Arts and Commeree,
Bhayander east - 401105.

: CMA (Dr.) Tushar Balkrishna Raut
St. Gonsalo Garcia College of Arts and Commerce,
Vasai Maharashira 401202.

: Mr. Irshad Wayjid Shaikh
SEMT's, M.B.Hamis College of Ants,
A.E Kaisekar College of Commerce and Management, Nallasopara |

CMA Alwin Menezes
Abhinav college of Arts,Commerce and Science,
Abhinav educational complex, Goddeo naka, Bhayandar (East)

Mr. Piyush Harish Rana _
Annasaheb Vartak college of Arts 1
commerce and science, Shastri Nagar,

Vasai West -401201

2023, Print -2 ISBN: 978-93-91735-21-0

- - Published by: Director,
_ Institute of Distance and Open Leaming,
. University of Mumbai,
y igari, Mumbai - 400 098,

12



CONTENTS i~
= — i -
E_hlilu-r No. Title
Module 1: Human Resource Management -

1. Human Resource Management. ... T ks
2, Human Resource Planning ..o
Module 2: Human Resource Development
Resource Development . .23
.39

Planning

: Human Rcelations

! cMnnngmicnl

JEES0UTCE MANABCIVGIN i b shwbrorb o rovsn s et comessee e

LT LY .



INSTITUTE (0 DISTANCE AND OPEN 1LEARNING.

B UNIVERSITY OF MuMBAL

EUFE —___ OFFERS SFOLLOWING COURSES )
‘ ‘:ﬁ AL "Ht}m{unn | TRADITIONAL PROGRAMMES |
& s gy | |1 1A 1. MA in Enghsh |
'|?i My ¢y LIH""H\I'H | 2 NCON K. MA i Sociology
| 3

|
[
| | VAN Y : 0 KA thy b hislory
= ""'L| [ MSCMATHE MATICS [ 1L NMA I Eeonomin
g ' . '-l\_-:
[ | [ 5 DA i Maraihi '
|6 NA N Hindi :

V. MA I Udoe ot

| 2 ‘-’ \ l|II|"|I el S e

T m}UH‘.SES L. Diploma in Finaneinl Management (DEN)

3 l)!pium:q e Operating Research in Muanagement (DORM) :

LT

BcomSG0G

——— e —

..

i |

T e s T T
3 Pt of 5 . : Fi

Yanagr, 5 1418iF

PTG 1 TN

A '|I'|”|:|""'.-'_. .
|

L), Mumbai 400 s
SORIYOF Mumbai

1-leaming

e
-~



VIDYA PRASARAK MANDAL'S
R.Z. SHAH COLLEGE OF ARTS, SCIENCE AND COMMERCE

MITHAGAR ROAD MULUND EAST ( ESTB. 2003)

(AFFILIATED TO UNIVERSITY OF MUMBAI)

MULTIDISCIPLINARY NATIONAL E-CONFERENCE ON

SUSTAINABLE DEVELOPMENT GOALS 2030 :
CHALLENGES & OPPORTUNITIES

Registration Link :
https://forms.gle/Dz2HfmzFsXQstcrGe

Saturday, 21st May 2!?.‘-221
10 am onwards {%

———————— -




36

POST COVID -19 CHALLENGES ON INDIAN EDUCATION

Ms. HEMALI MLVYAS

Assistant Teacher
M_K.Sanghvi Junior College of Commerce and Lc momics, Vileparle (West)

Mrs. DIKSHA VAJE -PARAB

Assistant Professor
A.E Kalsckar College of Commerce And Management, Nallasopara (West)

Abstract:-

India’s education during Covid-19
pandemic has been standing still and will continue
1o be in a state of confusion until this pandemic
stands as a major threat to human lives. During
this state of confusion and chaos, it's not only
the classroom teachings that will be affected but
numerous factors like Organizational routines,
Employment rates/Placement rates at various
educational institution and other factors are
‘bound to be affected during this pandemic. At
present 2 Golden A's of education namely
Availability and Accessibility are being disrupted.
Nearly, all the Indian educational institutions are
going to experience the negative impact of Covid-
10 and few revolutionary policies will be required
to stabilize this system and the country at large.
Likely role of this paper is to bring the impacts
and problems to forefront and try providing
solutions to those problems which can patentially

prove useful for future research and study.

this infectious respiratory disease called COVID-
19 (Coronavirus Disease), COVID-19 spread
quickly around the world and was declared a
pandemic by the WHO on 11" March 2020,
According to the WHO, on 1 April 2020 (at the
time this Survey was conducted), there were 783
360 confirmed cases of COVID-19in 205 countries
or territories around the world, having ca used the
death of 37 203 people. One month later, on 7™
May, there were 3 634 172 confirmed cases of
COVID-19 in almost all countries and territories of
the world, having caused the death of 251 446
people. Ina couple of months, while the virus was
spreading around the world, China managed,
thanks to radical distancing and con finement
measures, to reduce the cases of local
transmission to zero. The success of social
distancing and confincment measures adopted by
China and strongly recommended by the WHO,
encouraged many other countries (o take the same
measures, As of 1"April 2020, already more than
3.4 billion people, representing 43% of the world
population, were in lockdown in more than 80
countries and territories around the world, The
lockdown and social distancing measures
immediately had an enormous impact on higher
education.

The lockdown has compelled many
educational institutions to cancel their classes,
aminations, internships etc. and to choose the
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ABSTRACT
This paper aims to understand the impact of demonetization on the small scale industries/ businesses. A
descriptive study was done by conducting a survey and collecting the responses from 20 respondents consisting
of both male and female. Demonetization means removing or stopping the currency from the circulation with
the legal framework of the country. On November & 2016, Honourable Prime Minister Narendra Modi in a
surprise announcement said the existing higher denomination currency (Rs 500 and Rs 1000) would cease to he
legal tenders. The decision to demonetize Rs 500 and Rs 1000 currency notes had a huge impact on the small
industries / small businesses in Mumbai. No doubt that Demaonetization is a great move for a better future on
India and its economy. It definitely is influencing many shoppers to start using plastic money in the long term.
The impact of Demonetization was also on consumers, facing sudden cash shortage, long queues accumulating
in front of Banks and ATMs. This paper also shows how much problems has been faced by shopkeepers. how
their business got effected,

Keywaords: Demonetization, small industries, small businesses, plastic money, economic system

1. INTRODUCTION
The currency was demonetized first time in 1946 and second time in 1978, On November 2016, the currency
is demonetized third time by the present Maodi government. This is the big step taken by the government of
India for the betterment of the cconomy and country. Demonctization is done when a country wants (o
change its currency so that, the country become cashless cconomy, curb terrorism, push pmplcrtn pay taxes
for the unaccounted pile of cash. The Rescrve Bank of India on August 30, 2017 released its report on
demonetization. In the report, it is said 99% of the banned notes came back into the banking system, which
crashes all claims of Narendra Modi that the move will flush out the black money and counterfeit currency.
To demonetize Rs 500 and Rs 1000 currency notes was the decision that had a huge impact on the small
industries/small businesses in Mumbai. Most small business placed a notice at their entrances, declaring their
compliance with the government's order and requesting customers to tender notes of Rs 100 denomination or
use F-wallets. credit and debit cards for any purchase. This led to fall in sales. In the short to medium-term,
large denomination purchases will likely be made via clectronic purchases rather than through brick and
ot outlets due to this there were adverse affects in small businesses. Around 75% of purcliases are uui
m planned. so retailers view impulse buying as an important component of their business. Impulse buying
hehaviour is a sudden, compelling, hedonically complex buymmg behaviour in which the rapidity of an
impulse decision process precludes thoughtful and deliberate consideration of alternative information and
choices. Several researchers have reported that consumers do not view impulse purchasing as wrong: rather,
consumers retrospectively convey & favourable evaluation of their behaviour. Other researchers have treated
impulse buying as an individual difference variable with the expectation that it is likely to influence decision
making across situations. Impulse buying behaviour 15 a reasonable unplanned behaviour when it 18 related
to objective evaluation and emotional preferences in shopping. Impulse buying is a concept which has
evolved from the simple definition of Unplanned buying' to more complex definitions, If each impulse
buying is unplanned, each unplanned buying 1s not an impulse buying. Impulse buying is related to positive
(hedonism, reward, etc,) and negative (bad mood, stress) emotions. Impulse buying is also linked to a deficit
of self-control, and low self-esteem, can contradict long-term goals (e.g., saving money) and engender
satisfaction, but also involves regrets or guilt.

The main focus.g

_‘: per is on small scale businessmen and how they have been affected because of this
oris Staged that the small scale businessmen have immensely affected after demonetization

' m'i lack of infrastructure like digital payment system etc. Small traders in retail
ice sector (restaurants, nursing homes etc.), gems and jewellery, small traders in

year.
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ffnall dealers, professionals like doctors, lawyers etc, have highly affected because
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demonetization was the only w-ytocu:hhlockmeymdﬂl
solution to solve the economy problems.
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Abstrace: In present scenario,

sales volume and market share. Demographic factors play an important role
understand the consumer attitude on cosmel

products. The cosmetic companies need fo
success of the company. This research attempis to sturdy
preferences of cosmetic products s wilth

various factors that have impact on customers’ product preferences. In this paper,
filled and effective to use. Respondents were selected by

However, 100 questionnaires were completely

method, The study reveals different factors that have significant influence by
terences, Demographic Profile. Rural Area

Keywords: Casmetics, Cosmetic market, Product Pref

L INTRODUCTION

Understanding buying behavior of consumers 1s the key to the
success of any business organization. Therefore prganizatons
are spending heavily on marketing fesearch 1o identily the
pattern of buying behaviour and the process of purchase
sions to come out with the suitable marketing strateges.
and development is limited in
especially among

deci
However spending on research
India as comparc W foreigh countries,
domestic players.

To develop a good marketing swrategy it is essential to know the
needs and demand of the consumers. These needs and demands
are influenced by various factors for example: age, income
occupation, influence of peer roup and 0 on. A masketer needs
to develop marketing strategies according to these needs and
demands. The process of identifying the needs of different
group of buyers 1s C_I_Ufg-ﬁm, :

My,
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marketers are interested to know more about conSUNIErS " preferences

the impact of demographic profi
reference to rural areas of Thane region. The purpose of
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in order to increase their
in consumers’ atitude, preference, and chaice of
jcs buying behaviour which brings
le of customers on their product
this paper is to investigare the
the rescarcher distributed 120 questionnaires.
convenient sampling

demagraphic profile af customers

——— DL bt

This research focuses on marketing of cosmetics products in
rural areas. The Indian cosmetics industry has witnessed growth
during the past few years and has emerged as one of the
industries holding immense future growth potential. The overall
Beauty Business in India is growing rapidly with the cosmetics
market growing at 15-20% annually, The retail beauty and
cosmetics market in Indin currently estimated at UsSD 950
million 15 pegged at USD 2.68 billion by the year 2020. The
entry of foreign players i the Indian cosmetics market post
liberalization and changing perception of Indian consusmers,
both rural and urban is the main reason for growth in this
segment.

The influence of media, celebrity and western gxposure has
created @ desire among the rural folks to look good, which 15
backed by purchasing power, It could be observed that the
[ndian cosmetic industry is undergoing active phi

product development and mar KT ¢ opspaly
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